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EKOONHZEIZ

OMAAA A

2TIC TTapakaTw 1poracelg, arro A.1 uéxpi kai A.6 va ypawere oto 1eTpadio oag
TOV aplBud NS KaBeuid¢ kai OiTAa tou T Aéén Zworod, av n mporaon &ivai
owaoTn, N Aa@og, av n mpdraon eivai AavBaouévn.

A1 H €pguva Twv avaykwyv TwWV KATAVOAWTWV €ival eVEPYEIQ TNG AEIToupyiag
NG Epeuvag kal AvatrTuéng.
Movddeg 4

A.2 O1 TpounBeutéC UANIKWV 1 UTTNPECIWV  evidooovtal oOTo  €I10IKO
(eowTePIKOG) TrEPIBANNOV TNG ETTIXEIPNONG.
Movddeg 4

A.3 H kataypagn tou €§OTTAICUOU HIOG ETTIXEIPNONG KAl N TTEQIYPAPH TWV
XOPAKTNPIOTIKWY  TOU  YVWPIOUATWY, OTTWG  €ival 0ol TEXVIKEG
TPOodIaYPaPES, TO £TOG TTPOUABEIAG K.A., a@opouv OToV OXEDIAOUO TNG
TTapAYWYNG.

Movddeg 4

A4 O Max Weber utmrootipiée OTI n ypageiokpaTtia (dloiknon HECW
ypageiwv) €ival To TTAEOV AOYIKO PECO yia TNV ACKNON €A£yxou TTavw
OTOUG avBpWTTOUG.

Movddeg 4

A.5 H TapaywyikéTnta TnG €pyaciag e€ival Asimoupyikdg OTOXOG NG
ETTIXEIPNONG, O OTTOIOG AVAPEPETAI OTA CUVOAIKA TNG MEYEDN.
Movddeg 4

A.6 O1 TpdoBeTeG aPOIBES yia TTapaAywyIKOTATA (TTPIY TTAPAYWYIKOTATAG)
gival pia atrd 1Ig HEBODdOUG TTAPAKIVONG TWV EPYACOUEVWV.
Movddeg 4

2TIC TTAPAKATW TTPOTACEIS, arro A.7 uéxpl kai A.9, va ypdwere oro TeTpadio oag
TOV apIBué TNG MPOTACNS Kai OITTAa TOU TO YpAuUUd TTOU aVTIOTOIXEI OTN OwWoTnH
armravrnon.

A.7 Mia emixeipnon tov priva Ampidio trapriyaye 20 povAdeg TTpoidvTog
xpnoigotroiwvtag 10 epydtes. H mapaywyikétnta TG €pyaciag otnv
ETMIXEipNON auTh Tov prva ATrpiAio rTav ion We:

a. 200.
B. 20.

Y- 2.
6. 0,5.

Movadeg 6
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A.8 Zmn Aioiknon AvBpwivwyv Mépwv, n KATAoTPWON TTPOYPAUMATWY YIA
TNV QVTIMETWTTION €AAEIYEWV O TEXVIKA, ETICTNMOVIKA Kal OIoIKNTIKA
OTEAEXN AVNKEI OTNV ETTIMEPOUG AEITOUpYia:

TOU TTPOYPAUMATIONOU TOU avBpwITIivou dUVAUIKOU.
TWV TTPOCAYPEWV.

TNG EKTTAIOEUONG-AVATITUENG.

TWV EPYACIAKWY OXECEWV.

<L

Movadeg 6

A9 2U0ppwva pe TN Bewpia Twv avaykwv Ttou A. Maslow, n avdykn Tou
avOPWTTOU YIa AUTOCERACHO KAl QUTOEKTIUNON AVAKEL:

OTIG AVAYKEG YIO aoPAAEIQ.

OTIG KOIVWVIKEG AVAYKEG.

OTIG EYWIOTIKEG AVAYKEG 1] AVAYKEG avayvwpIiong.
OTIG AVAYKEG OAOKAApWONG.

<R

Movdadeg 6

A.10 H emixeipnon gexwpidel amrd T1IG UTTOAOITTEG KOIVWVIKEG OPYAVWOEIS, DIOTI
OuVvOEETAl PE TNV €vvola TNG TTIXEIPNPATIKOTNTAG. TI onuaivel (Movddeg 3)

KalI TTOI0 OTOIXEIA (MOVADES 5) EUTTEPIEXEI N £VVOIA QUTH;
Movadeg 8

OMAAA B

B.1 Na mepiypdyete 1I¢ dU0 BACIKEG DIAOTACEIG TNG NYETIKAG CUPTTEPIPOPAG
ME KPITAPIO TOV GUVOAIKO TTPOCAVATOAIOHS TG CUPTTEPIPOPAS TOU NYETN.

Movddeg 18

B.2 Na mepiypdyete Toug ouvteAeOTEG TOU management (Oev atraiTouvTal
TTapadeiyyara).

Movadeg 12

B.3 A6 1¢ yeTapAnTEG TOU «UiypaTog marketing», va TTeplypAyeTe:
a. T1a dikTua (KavdaAia) diavoung.
Movddeg 5
B. Tnv TpowBnon.
Movadeg 15
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AMNANTHZEIZ

OMAAA A

A1 AdBog
A2 Zwotd
A.3  AdBog
A4 Zwotd
A.5 AdBog
A6 Zwotd
A7 vy

A8 a

A9 vy

A10 Am6 v evotnta 1.2.1. Elcaywyikég €vvoieg otn oeAida 25 Ttou
oxoAikou BiBAiou TTapdypagpog
«H emxeipnon amoteAei ao@AAWG PIa KOIVWVIKA opydvwor, EExwpilel
OMWG ammd auTh, yiaTi CUVOEETAlI PE TNV €Vvold TOU ETTIXEIPEIV i TNG
ETTIXEIPNUATIKOTATAG. [MpakKTIKG N €vvola auTr:
MpwrTo, onuaivel TO CUVOUAOHUS TWV CUVTEAECTWV TTAPAYWYNG HE OKOTTO
TN OnMIoupyia UAIKWV ayaBwy ) UTThPECIWV.
AgUTEPO, EUTTEPIEXEI TO OTOIXEIO TNG €10AYWYNAG KAl EQAPHOYAG
KQIVOTOMIWV.
Tpito, €UTTEPIEXEI TO OTOIXEIO TOU KIVOUVOU, TTOU onuaivel 6Tl KAOe
ETTIXEIPOUMEVOG OUVOUAOPOG OUVTEAECTWV TTOPAYWYAS MTTOPEI  va
QTTOTUXEI OTO OKOTTO TOU. »

OMAAA B
B.1
Ao Tnv evotnTa 3.3.1.2. NMpoTutro HyEeTIKAG ZUupTTEPIQPOPAg T oeAida 127
TOU OXOAIKOU BiBAiou.
«H mpwTtn didoTaon OvOPACTNKE TTPOoavaToAIoudg TTpog Toug avBpwTroug. O
ny£TnNg TTOU akoAoubei auTov TOV TPOTTO dloiknong
......................................... Kal oTn diarthpnon avepwTTIvwV OXE0EWV
METAEU TOU NYETN KAl TWV CUVABEAQWY TOU.»
«H deuTepPn O1IAOTACN OVOUAOTNKE TTPOOAVATOAMIOUOG TTPOG Ta KABNKovTa. 2
QUTAV TNV TrEpITTTwon Oivetal PEYAAn TTpoocoxf OTO OXedIAOPO Kal ThV
9, Yo 1 {011 o o R O€ EVEPYEIEG TTOU A@OPOUV TNV
UAOTTOINCT TOU £pYOU Kal TV EKTEAECN TWV KABNKOVTWV.»

B.2

Ao Tnv evoTtnTa 2.1.2.4 O1 ouvteAeoTéEG TOU management otn oeAida 61 Tou
oXOAIKoU BiBAiou.

H atroteAecpaTtikil doknon Tou management oto TAQiCI0 Twv ETTIXEIPHOEWV ()
OPYQVIOUWYV) TTPOUTTOBETEI TNV UTTapEN:

«1. F'vwoegwyv TToU a@opouV TIG EVVOIEG, TIC APXEG, TIG HEBABOUG, Kal TIG TEXVIKEG
TOU management Kal TwWV ETTINEPOUG AEITOUPYIWV TOU.
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2. AI0IKNTIKWV IKAVOTATWY, UE TNV £vvoia TNG OuVaTOTNTAG TWV OTEAEXWV VO
eQapPOlouV TN yVWon Tou management otnv Tpden.

3. ®iIdoocopiag | KouATtoUpag (‘TIoTEUW , agieg, VOOTPOTTIEG) TWV OTEAEXWV
WG TTPOG TNV AVAYKAIOTNTA KAI TOV TPOTTO AOKNONG Tou management.

4. AloIknTIKWV cuoTnHATWY 1 “epyaAeiwv’ Bloiknong. TEtoia epyalcia
dloiknong uTTopEi va gival éva cuoTnua apoifwy, éva cuoThua agloAdynong tng
a1rodoong, £va cUCTNPA EAEYXOU TOU XPOVOU £pyaciag Twv epYalouEVWY, Eva
ouoTnua  TTpoypappaTtioyou.  Ta  ocuoTAuaTta  autd  oxediddovtal  Kal
avaTrTuooovTal ouviiBwg atod €181IKoUG GUUPBOUAOUG Kal XpnaiyoTroloUvTal aTrd
Ta OIOIKNTIKG OTEAEXN. »

B.3

a. Amd mv evétnta 2.3.3. To piypa Ttou Marketing otn celida 67 Tou
oXoAIkoU BiBAiou.
Ta O&iktua (kavdAia) diavopng «Ta TPOIGVTA KAl Ol UTTNPECIES
........................................ OnAadny otn PETOQOpPd, OTNV ATTOBRKEUON

B. A6 v evornra 2.3.3. To piypa Tou Marketing otn oelida 67-68 Tou
oXOoAIkoU BiBAiou.
H mrpowBnon «H mTpowbnon €ival cUPQWvVa PE QPKETEG EKTIMNAOEIG, N TTIO
OuvapIk METABANTA Tou marketing ... To
KPATOG ETTIONG MTTOPEI va e@apudoEl avTioToiXn TTOAITIKY) TTpowdnong Kai
TTPOROANG OeudTWY TTOU ava@épovTal O BEpaTa €BVIKA, TTOMITIOTIKA,
TTaIdEiag KTA. »
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